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Abstract

This research aims to find out the results of the assessment and comparison of user experience in online airline ticket booking
applications using the user experience questionnaire (UEQ). Data collection methods include using literature studies and
distributing questionnaires. The sampling technique used in this research was a simple random sampling method with a total
of 100 respondents. Validity tests and reliability tests are also carried out using statistical calculations and tools. Based on the
average score assessment on each travel A and travel B application scale using the UEQ questionnaire, both applications have
a good overall user experience (UX) level. In travel application A, the average score for each scale, such as attractiveness, is
2.6, clarity is 2.4, efficiency is 2.5, accuracy is 2.4, stimulation is 2.5, and novelty is 2.5, all of which indicate that this
application scored above or at least equal to the established "excellent”" threshold. Meanwhile, for travel application B, the
average score on each scale also shows that this application reaches a good UX level. The average scores for the attractiveness
scale were 2.4, clarity was 2.5, efficiency was 2.5, accuracy was 2.3, stimulation was 2.4, and novelty was 2.2, all meeting or
exceeding the threshold value of "excellent.” From these results, it can be concluded that travel has a good performance in
providing a satisfactory user experience on the online airline ticket booking application. Although there are slight variations in
the average scores on several scales between the two applications, both overall provide an excellent user experience based on
evaluation using the UEQ questionnaire.

Keywords: User Experience, Airline Ticket, Travel, User Experience Questionnaire.

JSISFOTEK is licensed under a Creative Commons 4.0 International License.

(o)

1. Introduction

Consumers in Indonesia have a variety of options from different OT As. Customers typically compare all platforms
before selecting an OTA in order to receive the best deal from the largest OTAs in the nation, Traveloka and
Tiket.com. When it comes to providing better service to users when they purchase airline tickets on the app, travel
is crucial [1]. One of the secrets of the application's success is to keep the requirements and feelings of the user in
mind [2]. Traveloka is a travel agency with a mobile app that streamlines the online booking process for airline
tickets and offers a one-stop shop for all things travel related, including rail and airline tickets, leisure, and more
[3]. Working together, more than 100 local and foreign airlines have provided service on over 200,000 flight
itineraries globally [4]. The travel app is the most downloaded smartphone application in Southeast Asia with 32
million downloads [5]. The first OTA in Indonesia is called Tiket.com. Established in 2011, this travel agency
leverages advancements in the digital space to simplify the process of ordering airline tickets, monitoring airfares
and promotions from any location at any time, and selling tickets with several airlines [6]. The prices and time
involved in obtaining traditional tickets can be summarized with the help of information technology [7]. Online
tickets experienced growth from the previous year, namely an increase of 11% to more than $690 billion [8].

Reviews from the Google Play Store found various awards for the No. 1 ticket booking application [9]. 1 in
Indonesia and is the first OTA in Indonesia and has various awards and is known to be the most popular online
travel agency in 2020, the first place is Traveloka then Tiket.com [10], but reviews from the Google Play Store on
the online airplane ticket booking application have users who are still confused regarding the information provided
provided, such as flight schedule information, so that users are confused about valid flight schedules, and several
features that do not work properly when they want to make a ticket order such as ticket search and payment pages,
for this reason it is necessary to evaluate the UX of both applications which have characteristics and business
processes which is also the same as making it easier for users when using the online plane ticket booking
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application [11]. UEQ is a measurement that can provide more benefits because it can provide comprehensive
measurement results for UX and also has the advantage of measuring UX very quickly [12]. By carrying out
evaluations using UEQ, you can measure the level of attractiveness, efficiency, clarity, accuracy, stimulation, and
novelty of travel [13].

Previous research was conducted to determine the experiences users gain when using student academic information
systems [14]. The UX evaluation results show that all UX aspects have a positive impression, and the benchmark
results show that the stimulation aspect is above good criteria, while other aspects are above average criteria [15].
All UEQ categories scored in the positive area. The highest score went to the "perspicuity” category, while the
lowest went to the "novelty” category. The Gojek application's rating scale is on the "above average" and “good"
scales, according to the benchmark value [16]. The results of the same analysis on Kahoot and Socrative are that
the UX on Kahoot is better with all its advantages from all assessment scales. In this study, there was a low
assessment on the dependability scale for the unpredictable or predictable items [17]. The UX on Kahoot is fun
and innovative [18]. Students prefer Kahoot because the website can attract students' attention in terms of aesthetics
and user friendliness. Measurements on the scale of attractiveness, clarity, efficiency, accuracy, and stimulation
are below average, while the novelty scale is at a bad level [19]. Previous research shows that the implementation
of UEQ gives an impression that tends to be positive, with an average value that reaches a very good impression
(excellent) [20].

Previous research that has used the UEQ method to evaluate user experience (UX) in online e-government and
FinTech services provides suggestions that add value for future research, especially in the context of research
related to UX [21]. One suggestion that can be adopted from previous research is the use of comparisons between
types of online e-government services from one agency or from various government agencies as a comparison
object [22]. This approach can provide a deeper understanding of the UX comparison between these services.
Likewise, the suggestion to compare two FinTech applications can be applied in the context of the Traveloka and
Tiket.com airplane ticket booking applications [23]. This can provide a broader perspective on the differences and
advantages between the two applications in terms of UX. The main advantage of the UEQ method lies in its
comprehensive evaluation of product UX, with a focus on aspects such as attractiveness, pragmatic quality, and
hedonic quality [24]. The use of this method is also supported by the availability of the data analysis tool in Excel
format, which makes the UEQ measurement and analysis process easier [25]. Based on suggestions from previous
research, future research in the field of UX can utilize the UEQ method to carry out comparisons between similar
services or similar applications. This can provide a more comprehensive insight into how UX aspects differ
between different products or services within the same industry [26]. Apart from that, the availability of easy-to-
use data analysis tools can also simplify and speed up the overall UX evaluation and analysis process [27].
Activities related to processes that ensure the value of something are called evaluations. The process of considering
a product, thing, or symptom by taking into account various factors called value judgment is called evaluation. The
definition of evaluation leads to the conclusion that an evaluation is a process of estimating an object's value based
on references to specific objectives [28]. Evaluation at a firm is defined as the process of determining how well
the tactics employed to achieve company goals work. Don Norman, a professor of usability engineering, design,
and cognitive science, was the one who first coined the term "UX" and is credited with starting the user-centered
design movement [29]. According to 1SO 9241-210, user experience (UX) is how a person feels and reacts when
using a system, good, or service. A well-designed user experience should balance the features with the demands
of the user; only then can the product's value or worth be assessed [30]. When something is simple to use for the
first time, using it might bring happiness to the user. Through the use of mobile ticketing, you can conduct an
online reservation procedure and inquire about or obtain details about the route, date, and cost of an airline ticket.
Traveloka and Tiket.com are examples of companies that implement mobile ticketing services [31]. Their
applications provide information regarding available airlines, airplane ticket prices, departure times and
destinations, and other information [32].

The research conducted using the UEQ method provides suggestions to better consider the varied profiles of
respondents, such as age, gender, course, etc., as contributory factors that can influence the user experience. UEQ
has the advantage of measuring aspects of a product's user experience very quickly. Research using the UEQ
method only considers one type of online e-government service implemented in the Indonesian Ministry of
Religion [33]. Government institutions generally have a variety of online e-government services with different
functions and purposes, and this researcher does not consider variations in respondent profile characteristics such
as age, gender, education, etc. as factors that can influence user experience [34]. In the future, it may involve other
statistical tools in understanding or analyzing user experience [35] [36]. Apart from that, it is also better to include
types of online e-government services both in one agency and from other government agencies as objects in the
study for comparison and to involve several types of user groups as respondents by paying attention to the
characteristics of user groups [37]. Previous research provides suggestions for making comparisons between two
FinTech applications [38]. Research conducted using UEQ obtained more comprehensive results regarding the
user experience [39]. It is hoped that future research can further explore the two applications that want to be
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evaluated to obtain more diverse and therefore more accurate data. The conclusion from similar research is that if
you use the UEQ method, you should consider the varied profiles of respondents, such as age, gender, course, etc.,
as contributory factors that can influence the user experience and make comparisons between the two applications.

2. Research Methods

The research stages use diagrams so that they are easy to read and understand. The stages of UEQ scale research
are: data collection methods using literature studies and distributing questionnaires; then analysis of research needs,
including population and sample selection; sampling techniques; preparation of research materials and tools; and
preparation of research instruments. After that, the data analysis method in this research is: testing the feasibility
of the questionnaire by testing the validity of the instrument; and testing the reliability by calculating the value of
the Cronbach's alpha coefficient. Validity tests and reliability tests were carried out on respondents, with a total of
100 respondents. Analysis of the UEQ measurement results was carried out using the UEQ questionnaire, which
consists of 28 questions. There are six UX factors, namely: attractiveness; pragmatic quality aspects, namely
perspicuity; efficiency; dependability; and hedonic quality aspects, namely stimulation and novelty. The data
obtained from respondents is then processed using UEQ tools by transforming the data from the results of
respondents' answers on the two travel applications, then calculating the means per person on the travel application,
and then obtaining the results of the UX assessment and comparison based on the UEQ scale and recommendations.
The sampling technique in this research used a simple random sampling method with a total of 100 respondents.
Validity tests and reliability tests are carried out using statistical calculations using tools, and questionnaires are
created and distributed online. The UEQ data is then processed using tools. Report writing and citations are also
required for this research material, namely: the respondents selected in the research.

3. Results and Discussion

A comparative analysis between travel A and travel B applications based on user evaluation (UX) can be described
as follows: UX assessment based on the UEQ scale has been carried out on both applications, namely travel A and
travel B. This evaluation scale includes important aspects such as the attractiveness, clarity, efficiency, precision,
stimulation, and novelty of the user experience. The overall average value of each UEQ scale in travel applications
shows positive results. Within the established evaluation criteria, with average scores on the attractiveness scale
>1.8, clarity >1.9, efficiency >1.8, precision >1.7, stimulation >1.6, and novelty >1.4, both apps received excellent
ratings. However, when making a more detailed comparison, there are differences in the average scores between
travel A and travel B applications in several aspects. Travel application A has a higher average score on the scale
of attractiveness, efficiency, accuracy, stimulation, and novelty when compared to travel application B. However,
on the clarity scale, travel application B shows a higher average score compared to travel application A. This
indicates that travel B may provide a clearer or easier-to-understand experience for users than travel A in terms of
layout, navigation, or feature usage. In the overall evaluation, both travel A and travel B have positive impressions
from users. However, travel A consistently demonstrated superior performance in certain aspects of the user
experience, while travel B had an advantage in clarity. It is important to note that the evaluation of user experience
is subjective and can be influenced by individual preferences and the context of use. Therefore, although there are
differences in scores between the two applications, users' priorities may vary based on their personal needs and
preferences.

It is important to remember that user experience (UX) evaluation is subjective, as each individual's experience
using an application can be influenced by personal preferences, previous experiences, and different contexts of
use. While there are differences in scores between travel A and travel B apps, user priorities and preferences can
vary greatly based on individual needs and usage situations. For example, a user may prioritize clarity in
application navigation when booking tickets, which may be an advantage for travel B. Meanwhile, another user
may prioritize aspects of visual appeal or the novelty of the features offered, which may be more accommodated
by travel A. Additionally, factors such as preference for user interface (Ul), availability of services or promotions,
ease of payment, or customer support can also influence how users rate an app. In measuring the merits of an
application, it is important to consider the variations in needs and preferences that exist among users. In the world
of apps and technology, continuously developing products to improve UX is extremely important. Continuous
evaluation and adjustments based on user feedback are key to meeting their needs and expectations. So, while
analyzing the scores between travel A and travel B provides valuable insight, understanding that user preferences
may vary is crucial in designing or improving an application to suit varying user needs and desires.

The t-test with the assumption of unequal variances was used to find out if there were any significant differences
between the average UEQ scales of travel A and travel B, which are the two travel apps. The main aim of this test
is to identify the existence of significant differences in the six UEQ scales between the two applications, as well
as understand the influence of differences in user characteristics such as age, length of application use, and
frequency of use for booking plane tickets on the UX evaluation results of each application. The initial step, data
processing, begins by using descriptive statistics to analyze the average scores of the six UEQ scales in the travel
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A and travel B applications. This analysis helps in evaluating the differences that arise in specific aspects of the
UX between the two applications. Next, the characteristics of respondents from the two applications were mapped
to the UEQ scales. It aims to understand how factors such as age, duration of use, and frequency of use can
influence a user's perception of UX. This process helps to identify patterns or trends in UX perception that may
relate to certain user characteristics. The results of this analysis will provide deeper insight into the differences
between travel A and travel B applications in terms of UX, as well as how user characteristics influence their
perceptions of the experience of using the airline ticket booking application. This information can provide a solid
foundation for further development and improvement of both applications, taking into account different user
preferences and needs.

The results of the t-test show significant differences on three scales between travel A and travel B applications,
namely attractiveness, clarity, and novelty. It can be seen that the average attractiveness score for travel A's
application is 2.6, while travel B has an average score of 2.4. On the clarity scale, the average score for travel A
applications is 2.4, while travel B has an average score of 2.5. Meanwhile, on the novelty scale, travel application
A got an average score of 2.5, while travel application B had an average score of 2.2. The conclusions from the
results of this analysis provide important insights for improving the service and quality of both applications.
Significant differences at certain scales indicate areas where each application could be improved. For example,
focusing on improving the attractiveness, clarity, and novelty of travel can help improve the user experience.
Additionally, looking at how respondent characteristics such as age, length of use, and frequency of use contribute
to user perceptions of UX provides valuable information for understanding diverse user preferences and needs.
This can be the basis for providing more targeted improvements according to the specific needs of the application
users.

The results of measuring user experience (UX) and a comparison between travel A and travel B airplane ticket
booking applications based on the six UEQ scales show that there are specific areas where both applications can
significantly improve the user experience. In travel application A, there is a focus that can be improved, especially
on the scale of clarity or technical aspects when users book plane tickets. This means increasing ease of
understanding, ease of learning, simplicity, and clarity in navigation and application features. Thus, we can adjust
the design, systems, and services to ensure users feel comfortable and at ease when using this application. In
contrast, in travel application B, improvements that can be made focus on increasing the scale of attractiveness in
the plane ticket booking process. Increasing the fun, kindness, convenience, attractiveness, and user-friendliness
aspects of app use can be an important step to make the user experience more enjoyable and positive. This helps
to increase user preference for the travel application B and creates an overall good impression. In addition, it is
necessary to increase the scale of the novelty of the application. This means increasing elements of creativity,
innovation, and inventiveness and being at the forefront of offering new features that can attract user interest. In
this way, travel can attract users' attention with innovative and relevant offers. In conclusion, the main focus for
travel A is on clarity or technical aspects of booking, while travel B can focus on attractiveness of use and
innovation to create a more enjoyable and interesting user experience. Improving these aspects can help both get
closer to user preferences and expectations as well as optimize the UX in their airline ticket booking app.

Based on a comparison of the average scores between the applications on the scale of attractiveness, clarity, and
novelty, it can be concluded that there are significant differences between the two. This indicates that there are
specific areas that need to be improved in each application to improve the user experience at the plane ticket
booking stage. Travel application A could focus more on increasing the scale of clarity, in particular by paying
attention to and improving functions related to the airline ticket booking process. This includes aspects of ease of
understanding, clarity, and simplicity of the features available so that users can easily navigate and use the
application efficiently. On the other hand, for travel B, the focus of improvement can be more focused on the scale
of attractiveness and novelty at the plane ticket booking stage. By increasing attractiveness, such as being fun,
attractive, and user-friendly, as well as increasing novelty with innovation and interesting new features, we can
create a more interesting and engaging experience for users. Data analysis provides clear insight into areas for
improvement in each application. By focusing improvement efforts on these aspects, both travel A and travel B
can improve the quality of UX at the plane ticket booking stage, in line with user preferences and expectations,
and increase competitiveness in the plane ticket booking application industry.

Comparative analysis of user experience (UX) between online airline ticket booking applications using the UEQ
scale shows significant differences on three main scales: attractiveness, clarity, and newness. In travel application
A, improvements that can be made focus more on increasing the clarity scale. This means paying attention to the
functions at the plane ticket booking stage to ensure users can easily understand, learn, and navigate the application
simply and clearly. Focusing on technical aspects and ease of the ordering process, both in terms of design, system,
and service, will help users feel more comfortable and confident when using it. Meanwhile, for travel B,
improvement efforts can be focused on the scale of attractiveness and novelty at the plane ticket booking stage.
Increasing attractiveness means creating a pleasant, good, comfortable, attractive, and user-friendly experience
when users make transactions. In addition, increased novelty will accommodate the application's creativity,
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innovation, and excellence in presenting attractive and leading features in the airline ticket booking industry. In
conclusion, focusing on specific improvements to each application will help improve the quality of UX in the
airline ticket booking process. Travel A can improve aspects of technical clarity, while travel B can increase
attractiveness and innovation to create a better experience for users. Thus, both applications can optimize their
respective strengths to attract and retain users, as well as strengthen their position in the online airline ticket
booking application market.

4. Conclusion

The results of this research provide an overview of user experience (UX) assessments and user perceptions of
ordering plane tickets online via the application. UX measurements were carried out using the UEQ questionnaire,
which consists of 26 questions that measure six main UX factors, namely: attractiveness, clarity, efficiency,
accuracy, stimulation, and novelty. Overall, both apps get good ratings in terms of UX. The average score on each
UEQ scale shows that both are at the "excellent" level. For travel application A, the average score on the
attractiveness scale reached 2.6, which is higher than the minimum threshold value of "excellent"” of 1.8. Likewise,
the clarity scale achieved an average score of 2.4, also above the "excellent” value of 1.9. In addition, scores on
the efficiency, precision, stimulation, and novelty scales also meet the "excellent"” criteria. Meanwhile, for travel
application B, the average score on each UEQ scale also shows a good level of UX. Although the average scores
on some scales were slightly below a travel score of A, the scores on the attractiveness, clarity, efficiency,
precision, stimulation, and novelty scales all met the established “excellent” standards. In conclusion, both travel
A and travel B received very good ratings in terms of user experience based on evaluation using the UEQ
questionnaire. Although there is a slight difference in the average scores between the two, both generally provide
users with a good experience when booking plane tickets online. This shows that both have their respective
strengths in providing a satisfying experience to their users.

Based on the research that has been carried out, there are several suggestions that need to be considered for further
research that is interested in similar studies. First, for a more comprehensive analysis regarding user experience
(UX), it is recommended to consider the use of other UX theories that can be developed. One way is to use
techniques like heuristic evaluation, where experts carry out evaluations based on well-established design
principles. With this method, researchers can gain a deeper understanding of the similarities or differences in the
evaluation results obtained, as well as highlight specific aspects that influence the user experience. Second is the
use of methods such as UX Honeycomb, which explores seven different aspects of the user experience when
interacting with the application. This method allows researchers to explore more detailed aspects related to user
interactions with applications, such as usability, informative value, trust, enjoyment, and others. By expanding the
scope of analysis to these aspects, research can provide more comprehensive insights regarding the UX of airline
ticket booking applications. Third, the system usability scale (SUS) method can be a useful addition to get an
overall picture regarding the usability of the application system. This method uses a questionnaire to assess the
usability of a system by providing a score based on questions related to the user experience. By obtaining scores
from users, researchers can get a more measurable picture of the usability of the application being tested. By
considering the application of these methods in future research, it is hoped that it will provide richer and more
detailed insights regarding user experiences on airline ticket booking applications. This will help to broaden the
understanding of how users interact with the application and provide richer input for further development in
improving the UX of the application.

References

[1] Dewi, P. W. S., Dantes, G. R., & Indrawan, G. (2020). User experience evaluation of e-report application using cognitive walkthrough
(cw), heuristic evaluation (he) and user experience questionnaire (ueq). Journal of Physics: Conference Series, 1516(1), 1-8.
https://doi.org/10.1088/1742-6596/1516/1/012024

[2] Dharta, F. Y., & Chaerudin, D. R. (2023, June). Using Digital Marketing Communications to Boost SMEs’ Local Economic Growth in
Karawang Regency. In ICEMBA 2022: Proceedings of the International Conference on Economic, Management, Business and
Accounting, ICEMBA 2022, 17 December 2022, Tanjungpinang, Riau Islands, Indonesia (p. 101). European Alliance for Innovation.

[3] Dharta, F. Y., Prasetyo, H., & Dema, Y. (2021). Influence of attitude on online impulse buying: perspective on marketing
communication. Jurnal Studi Komunikasi, 5(3), 729-745.

[4]  Jumainah, J., Paramansyah, A., Rohmiyati, Y., Boari, Y., & Nurnaningsih, A. (2023). The Relationship Analysis Between The Index
Card Match Learning Model and Students’ Activeness and Memorizing Capability. Journal on Education, 6(1), 1369-1374.

[5] Junaedi, D., Norman, E., Salistia, F., Arsyad, M. R., & Paramansyah, A. (2022). The Analysis of the Impact of Debt on the Indonesian
Economy for the Period 1976-2021. ManBiz: Journal of Management and Business, 1(1), 1-18.

[6] Norman, E., Paramansyah, A., Utami, W., & Aminah, S. (2022). SWOT Analysis as a Strategy for Madrasah Principals in Realizing
Academic Madrasah. Al Tanzim: Jurnal Manajemen Pendidikan Islam, 6(02), 520-530.

[71  Norman, E., Paramansyah, A., & Abdan, M. S. (2022). The Role of Organizational Culture in the Effectiveness of School Organizations.
Da'watuna: Journal of Communication and Islamic Broadcasting, 2(3), 254-269.

[8] Paramansyah, A., Hamzah, H., Putra, R. P., Direja, A. H. S., & Zamakhsari, A. (2023). The Impact of Parents Training Program for the
Psychosocial Development of Autism Spectrum Disorder Students. Journal on Education, 6(1), 6147-6154.

[91 Turyadi, L, Zulkifli, Z., Tawil, M. R., Ali, H., & Sadikin, A. (2023). The Role Of Digital Leadership In Organizations To Improve
Employee Performance And Business Success. Jurnal Ekonomi, 12(02), 1671-1677.

Jurnal Sistim Informasi dan Teknologi — Vol. 5, No. 4 (2023) 57-62

61


https://doi.org/10.1088/1742-6596/1516/1/012024

Penulis Pertama, dkk

[10]

[11]
[12]
[13]

[14]

[15]

[16]

[17]
[18]

[19]

[20]
[21]
[22]

[23]

[24]

[25]

[26]
[27]
[28]
[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

[39]

Tubagus, M., Syarifuddin, S., Syafie, L., Koderi, K., Satra, R., & Azis, H. (2023, May). The effectiveness test of the hybrid learning
model based on the learning management system using statictical analysis. In AIP Conference Proceedings (Vol. 2595, No. 1). AIP
Publishing.

Suriadi, S., Rafid, M., Zulkifli, Z., Abdurohim, A., & Damirah, D. (2023). The Influence of Organizational Culture, Work Environment
and Work Discipline on Job Satisfaction of Teachers at Boarding School. Journal on Education, 5(4), 14777-14781.

Aziz, F., Mayasari, N., Sabhan, S., Zulkifli, Z., & Yasin, M. F. (2022). The Future of Human Rights in the Digital Age: Indonesian
Perspectives and Challenges. Journal of Digital Law and Policy, 2(1), 29-40.

Tubagus, M., Muslim, S., & Suriani, S. (2020). Development of learning management system-based blended learning model using
claroline in higher education.

Hendriyanto, D., Setiamika, M., & Primadewi, N. (2020). The effect of Ginkgo biloba against ototoxic hearing loss on advanced stage
undifferentiated nasopharyngeal carcinoma receiving cisplatin chemotherapy. INTERNATIONAL JOURNAL OF NASOPHARYNGEAL
CARCINOMA, 2(02), 44-46.

Nurcahyo, V. E., & Hendriyanto, D. (2020). The depression level effect on the QOL of patients with obstructive sleep apnea syndrome.
Oto Rhino Laryngologica Indonesiana (ORLI), 50(2), 135-40.

Haddar, G. A. H., Hendriyanto, D. ., Munandar, H. ., Kelibia, M. U. ., & Muhammadiah, M. . (2023). ANALYSIS OF THE
EFFECTIVENESS OF PROJECT STEAM-BASED LEARNING MODEL TO IMPROVE STUDENTS’ CRITICAL THINKING
SKILLS. Community Development Journal : Jurnal Pengabdian Masyarakat, 4(5), 10519-10525.

Hendriyanto, D., & Helmi, H. Protective role of Nigella sativa oil against cisplatin-induced ototoxicity: a literature review. Journal of
the Medical Sciences (Berkala Ilmu Kedokteran), 55(2).

Tubagus, M., Haerudin, H., Fathurohman, A., Adiyono, A., & Aslan, A. (2023). The impact of technology on islamic pesantren education
and the learning outcomes of santri: new trends and possibilities. Indonesian Journal of Education (INJOE), 3(3), 443-450.
Elmunsyah, H., Hidayat, W. N., Ulfa, S., Surakhman, E., & Wakhidah, R. (2020). Measuring user experience on personalized online
training system to support online learning. IOP Conference Series: Materials Science and Engineering, 732(1), 5-10.
https://doi.org/10.1088/1757-899X/732/1/012115

Tubagus, M., & Muslim, S. (2019). The Impact of The Development of Blended Learning Models Using Computer applications in
Higher Education. International Journal of Educational Research Review, 4(4), 573-581.

Henim, S. R., & Sari, R. P. (2020). Evaluation of the User Experience of Student Academic Information Systems in Higher Education
Using the User Experience Questionnaire. Jurnal Politeknik Caltex Riau, 6(1), 69-78.

Martono, K. T. (2021). Analysis on User Experience Using UEQ Method in the Information System of Web-Based Child Development
Monitoring. SSRN Electronic Journal, 86-95. https://doi.org/10.2139/ssrn.3794981

Schrepp, M., Hinderks, A., & Thomaschewski, J. (2017). Design and Evaluation of a Short Version of the User Experience Questionnaire
(UEQ-S).  International  Journal  of Interactive  Multimedia and  Artificial Intelligence,  4(6), 103-108.
https://doi.org/10.9781/ijimai.2017.09.001

Satra, R., Syafie, L., & Tubagus, M. (2023, May). Comparison of server technologies using Kernel-based virtual machine and container
virtualization. In AIP Conference Proceedings (Vol. 2595, No. 1). AIP Publishing.

Wijaya, I. N. S. W, Santika, P. P., Iswara, |. B. A. I, & Arsana, I. N. A. (2021). Analysis and Evaluation of PaTik Bali User Experience
using the User Experience Questionnaire (UEQ) Method. Jurnal Teknologi Informasi dan llmu Komputer, 8(2), 217- 226.
https://doi.org/10.25126/jtiik.2020762763

Waulandari, I. R., & Farida, L. D. (2018). Measuring User Experience in E-Learning in a University Environment Using the User
Experience Questionnaire (UEQ). Jurnal Mantik Penusa, 2(2), 146-151.

Sarah, S., Aswita, D., Ainun, N., Maulidar, M., & Azzarkasyi, M. (2022). The development of HOTS-based assessment instruments on
educational statistics. International Journal of Trends in Mathematics Education Research, 5(1), 38-43.

Jefriyanto, J., Ainun, N., & Al Ardha, M. A. (2023). Application of Naive Bayes Classification to Analyze Performance Using Stopwords.
Journal of Information System, Technology and Engineering, 1(2), 49-53.

Ainun, N., & Jefriyanto, J. (2023). Development of Kirchoff’s Law Drawing Tools to Improve Student’s Science Skills in Learning
Process of Direct Flow Circuits. Journal of Information System, Technology and Engineering, 1(2), 32-37.

Mahdalela, R., Ainun, N., & Roslina, R. (2022, December). An Analysis of Students' Mathematical Communicative Skills in Solving
Sets Problems at SMP Negeri 1 Darul Hikma Aceh Jaya. In Proceedings of International Conference on Multidiciplinary Research (Vol.
5, No. 2, pp. 70-81).

Suryawati, L., Rahmani, R., & Ainun, N. (2022, November). Students' Mathematical Communication Ability through Blended Learning
Model for Elementary School Students in Banda Aceh. In Proceedings of International Conference on Multidiciplinary Research (Vol.
5, No. 1, pp. 53-57).

Mardiah, A. (2019). The Influence Of Store Layout, Interior Display, And Human Variable Related To Shopping Orientation At Matahari
Basko Grand Mall Padang. Jurnal Ecogen, 2(1), 27-33.

Sudirjo, F., Syamsuri, H., Mardiah, A., Widarman, A., & Novita, Y. (2023). Analysis of The Influence of Customer Perceived Benefit,
Ease of Use and Sales Promotion on The Decision to Use Digital Wallets for Shopeepay Customers. Jurnal Sistim Informasi dan
Teknologi, 63-68.

Budiarto, B. W., Haes, P. E., Nawarcono, W., Mardiah, A., & Apriyono, T. (2023). The Influence Of E-Customer Satisfaction, E-Service
Quality And Sales Promotion On E-Customer Loyalty Of Tokopedia Customers. JEMSI (Jurnal Ekonomi, Manajemen, dan Akuntansi),
9(6), 2472-2479.

Tannady, H., Dwi Susmantoro, T., & Hendra, T. (2023). The Application of Exponential Comparison Method and Analytical Hierarchy
Process to Analyze Supply Chain Performance. Jurnal Sistim Informasi Dan Teknologi, 5(1), 58-62.

Budi Utomo, S., Nugraha, J. P., Sri wahyuningsih, E., Indrapraja, R. ., & Binsar Kristian Panjaitan, F. A. . (2023). Analysis of The
Effectiveness of Integrated Digital Marketing Communication Strategies in Building MSMEs Brand Awareness Through Social Media.
Jurnal Sistim Informasi Dan Teknologi, 5(4), 8-13.

Bilgies, A. F., Tawil, M. R., Mardiah, A., & Arief, I. (2023). Analysis of The Influence of Online Consumer Reviews, Seasonal Digital
Advertising and Celebrity Endorsers on Repurchase Intention of E-Commerce Consumers. Jurnal Informasi dan Teknologi, 26-32.
Ariawan, J., Tarigan, B. A., Mardiah, A., & Siahaan, F. S. (2023). Analysis of The Influence of Burnout, Job Satisfaction and
Organizational Commitment on Turnover Intention of Electronic Manufacturer Employees in Indonesia. JEMSI (Jurnal Ekonomi,
Manajemen, dan Akuntansi), 9(5), 2016-2020.

Yuwono, R., Wibowo, A., Wijoyo, S. H., & Rokhmawati, R. I. (2019). Analysis of User Experience on Mobile Banking Applications
in Indonesia using Usability Testing and User Experience Questionnaire (UEQ) (Study on JakOne Mobile and BCA Mobile). Jurnal
Pengembangan Teknologi Informasi Dan IImu Komputer, 3(6), 5666-5673.

Jurnal Sistim Informasi dan Teknologi — Vol. 5, No. 4 (2023) 57-62

62


https://doi.org/10.1088/1757-899X/732/1/012115
https://doi.org/10.2139/ssrn.3794981
https://doi.org/10.9781/ijimai.2017.09.001
https://doi.org/10.25126/jtiik.2020762763

